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The Jetson’s always had such fun and wacky gadgets and accessories around 
the house. Set in the year 2062, the show debuted in 1962 as ABC’s first 
color TV show. 
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So, I’ve lived to witness the fact that those early episodes of 
The Jetsons, more than 50 years ago - with the intention of 
picking out futuristic technologies -actually exist today. 
 

   Jetson’s Predictions that exist today: 
1. The “TeleViewer” 
2. Video Chat (Skype, Webcams, iPhones FaceTime, etc.) 
3. Robot Vacuum 
4. Tanning Beds 
5. Talking Alarm Clock (automated telephone menus, voice-

activitation/recognition software, etc.) 
6. Automatic Breakfast  

 
 

 







The Internet of Things (IoT) is the interconnection of uniquely identifiable 
embedded computing devices within the existing Internet infrastructure 

Internet of Things is literally everywhere, 
exemplified in the connected car, 
connected home, and wearables ... 
highlighting a fast paced market that is 
reinventing how we work, live, and play 
in a connected world. 





Emerging Technologies – Changing the Game 

The growing proliferation of emerging technologies seen  is considered by 
many to contain some of the greatest change agents since the introduction of 
the Internet, offering game-changing breakthroughs that will challenge 
businesses in many ways: 
 
1. The entire insurance company /takaful operator value chain including 

product, underwriting, pricing, risk assessment, service and claims 
handling will all be impacted by IoT; 
 

2. Teechnological evolution will produce reduction in cost to policyholders 
and insurers / takaful operators; 
 

3. Insurers / takaful operators should be actively monitoring the potential of 
IoT and considering how their core systems and processes will handle this 
additional wealth of data. 

 
 
 



The Usage-Based Insurance (UBI) Short Cut 

UBI:   Offers insurers multiple ways to collect data 
(connected car, OBD plug in, mobile app), numerous data 
points to analyze (speed, braking, cornering, road type, 
etc.), and various applications for the analyzed data (from 
underwriting to claims) 

• Main point of the data process is to 
arrive at driver risk score  

• Carriers partner with an external 
analytics vendor who collects, 
analyzes and synthesizes the data 
into a risk score 

• Risk score used by underwriters to 
determine eligibility for discounts or 
rewards 



Is Takaful Different from Conventional Insurance? 



Pastoral Livestock Product 
 

 International Livestock 
Research Institute index-
based product 

 
 Satellite technology measures 

the disappearance of foliage 
and the likelihood of death or 
weakness to animals 
 

 New Business processed 
through mobile phones 
 

 Claims paid on technology 
basis 



Experts at ILRI say that in semi-arid and arid regions, TIA’s takaful product can make 
keeping livestock a more effective and sustainable livelihood strategy and can act as a 
cushion to household assets and income in times of distress. 

The United Kingdom’s Department for 
International Development (DFID), the 
Government of Australia and the 
European Union currently funds the IBLI 
program in Kenya. 

Q: Can this product be replicated in other parts 
of Africa? 
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Copy/Paste Trade-Off Curve 



Innovation and Transformation 
 

The technology investments taking place by leaders today are not just step-changes 
aimed at improving operational efficiencies. They are  positioning  companies for 
major business strategy changes – 
 
1. launching new business models 
2. partnering with companies outside the industry 
3. venturing into new product and service areas 
 
To accomplish this, takaful operators must create agile technology platforms and 
harness the power of emerging technologies, tasks that require innovation, without 
over-reliance on the copy/paste mindset. 
 
 



Copy Paste Pricing Used to Fund Innovation 



The Age of The Digital Insurer / Takaful Operator: 
 
 In this digital age customers are less loyal and more demanding  
 
 Customers are motivated to seek out savings opportunities on insurance and 

takaful  but they also have better access to knowledge and can use it. 
 
 Competitors are entering the industry with radical ideas unburdened by legacy 

systems or mindsets. 
 
 Digital insurers are harnessing the power of digital technologies to re-conceptualize 

their business models around the customer and seizing the opportunities of a fluid 
marketplace 
 

 Creating unique customer experiences through new combinations of information, 
business resources and digital technologies 
 

 Customer-centric view of the organization, and use innovative strategies, products, 
processes and experiences to create new revenue. 



Conclusion 

 Technology is extremely important to further the 
growth of the takaful industry 

 
 Takaful Operators must understand the Copy/Paste 

Paradigm and how to maximize its benefits without 
comprising the takaful USPs  
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